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Introduction

Emiel van Bockel - Manager Information Services

- Bachelor Information Engineering
- Master in Management & ICT

- Mars / CHV / Digital 
- Tulip Computers (ó95)
- Campina Melkunie (ó97)
- Aviko (ô99)
- Centraal Boekhuis (ó00)

- since 1997
- 1e - SAP 
- Oracle
- Business Objects
- OBIEE

- What does information do to a user?
- What does a user do with information?

- BI Award (publics) winner 2007
- Best speaker Computable seminar 2008 
- Keynote speaker European TDWI seminar 2008
- Speaker Web seminar Oracle BI SIG
- Articles: óThe success behind BIô / óEnterprise Warehouse Architectureô
- Oracle Journal of Management Excellent issue 4

highlights
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Company impression
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publisher
Centraal

Boekhuis
bookseller

Centraal Boekhuis

ĎThe leading logistic service provider (Dutch book market)

ĎLinking pin between publisher and bookseller

ĎStorage, distribution and transportation of books

ĎInvoicing, accounting and information

ĎMore than 67 million books per year

Profile
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Business Intelligence @ CB

Aiding our mission

ĎOperational excellence in logistics for the supply chain

ĎSupporting our customers (distribution and sales information)

Internal Business Intelligence

ĎThe flow of goods (books)

ĎRevenues (of our services)

External Business Intelligence

ĎPublisher

ĎBookseller
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Theory Practice

Warning

http://images.google.nl/imgres?imgurl=http://dericbownds.net/uploaded_images/attention.gif&imgrefurl=http://mindblog.dericbownds.net/2006_07_01_archive.html&usg=__1dplJTj20R7sz3EyR4eK_x9zUuA=&h=427&w=580&sz=66&hl=nl&start=6&um=1&tbnid=R84Z7IkbDnHYSM:&tbnh=99&tbnw=134&prev=/images%3Fq%3Dattention%26hl%3Dnl%26sa%3DN%26um%3D1
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Introduction

Lets talk about: how OBIEE federated query enables us to 
use different modelling techniques ( ñfederated modelling?ò).

Enterprise Architecture and Business Intelligence

óthe userô

Star schema and snowflake modelling

OBIEE as solution enabler for agile and flexible BI
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DWH Architecture

Data Warehouse Data Marts

http://images.google.nl/imgres?imgurl=http://www.sinnexus.com/images/datamart_example.jpg&imgrefurl=http://www.sinnexus.com/business_intelligence/datamart.aspx&usg=__flCFyQUrteGTh89euq9NJO3zcpY=&h=204&w=228&sz=12&hl=nl&start=10&um=1&tbnid=KAibIqeEsEil5M:&tbnh=97&tbnw=108&prev=/images%3Fq%3Ddatamart%26hl%3Dnl%26um%3D1
http://images.google.nl/imgres?imgurl=http://www.sinnexus.com/images/datamart_example.jpg&imgrefurl=http://www.sinnexus.com/business_intelligence/datamart.aspx&usg=__flCFyQUrteGTh89euq9NJO3zcpY=&h=204&w=228&sz=12&hl=nl&start=10&um=1&tbnid=KAibIqeEsEil5M:&tbnh=97&tbnw=108&prev=/images%3Fq%3Ddatamart%26hl%3Dnl%26um%3D1
http://images.google.nl/imgres?imgurl=http://www.sinnexus.com/images/datamart_example.jpg&imgrefurl=http://www.sinnexus.com/business_intelligence/datamart.aspx&usg=__flCFyQUrteGTh89euq9NJO3zcpY=&h=204&w=228&sz=12&hl=nl&start=10&um=1&tbnid=KAibIqeEsEil5M:&tbnh=97&tbnw=108&prev=/images%3Fq%3Ddatamart%26hl%3Dnl%26um%3D1
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DM View
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Thinking

Why is everybody always discussing 
about snowflaking and 
starschema ´ s?

How is a dimension related to
a Business Entity from an 

Enterprise Architecture point of view?

Why are there so many 
copies of dimensions?
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OBIEE ïThe Rising Sun

Leaving stars and snow behind
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Idea é.
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The User

The succes behind BI,desktop conference.ppt
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External Business Intelligence

publisher
Centraal

Boekhuis
bookseller
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Need for information

Dutch publishers
Ď Increasing competitive market

Ď More need for information

Ď CB delivers logistic as well as information services

Information 
Ď Managing primary processes

Ď Insight in costs and cash flow

Ď Analysis and forecasting

Ď Stronger negotiation position with booksellers

Ď Benchmarking
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Process and information

Standard (reporting)

Additional (management - & market information)
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The success

Publishers
ĎVery satisfied (enthusiastic) 

ĎScore ñgoodò to ñvery goodò

Ď75% of all publishers (500) live within 1 month

ĎThey say they are better informed 

The commercial success for CB 
Ď the given target is realized 5 times faster

ĎROI < 1 year

Ď25% growth within the first year

Users
Ď500 Publishers

Ď1500 Named users
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Whatôs behind the success

Put the user in the middle

The level of information

ñYou donôt know, what you want to know.ò

ñWhat decisions need to be made?ò




